=
Hpriwasts number i E'-'iilhs-im rejournal.com

Email newsletters are great
for providing extra face time

Vg

Email newsletters are a great way
to stay 1n touch with your audience,
and ensure vou stay top ofmind on a
regular basis, Mewsletters by email
are easy, inexpensive, they promate
yourexpertise on a regular basis and
they add to your overall marketing
mmix by providing youwextra face time
with your audience. S0 what's the
beststrategy for conducting an email
newsletter campaignT Here are a fiew
suggestiens that keep your emails
out of the deleted folder;

Have a pufpase: Promote note-
worthy deals, client acquisitions,
and most importantly, provide the
reader with valuable information
and insight into the mdustry you're
trying toreach. Inoffering expertizs,
always educate the reader and do
1504 lectume,

Prowide links back to compamy
website: In the actual email, keep
¥our copy o one paragraph and
then link them back to your website
if they want to read the full article,
Thas keeps the reader interested and
drives traffic back to your website

where readers can find other valu-
able information n,-yard:lng wolar
COMMpAny.

Make vouremail forward friendly,
Make it eagy for readers to forward
youremail by providing a clear link.
Also, creating informational, valu-
able and sometimes funny content
will make readers want to forward
1o friends and eolleagues. This will
help to boild your email list

Hete ase a couple quick
to help vou avoad an meffective
email newsletier campaigm.

Mewver send vour eemails on Mon-
day. Az we all catch up from the
wockend, there'sa very goodchance
your emeail will just end up being
deleted in favor of more important
emails. Do however, try to send your
email mewsletter on Tuesday, prefer-
ably between T0:00m and 2: 00pen.
Research has shown this is one of
the best times for email newsletters
o pop up m someone’s Inbooc

Drom’t use Cutlook to send email
newsletters. Bulk emails sent
through Cutloek can end up in your
spam folder. o a secvice such as
Constant Contact or another email
newsletter provider.

Don™t send your newsletier too
aften: 5|‘:||.|Iir.~5 i '-'\'l,!-q,!!n,"::-\.' emeail
newaletter will Sl.l.l'tl:.":rl'uﬂr.-: ¥ an
annoyancevery quickly A monthly
email isadequate, Youcan send them
|

twice monthly if you're providing
timely industry insight.

Follow these simple tips and
you'll be well on your way o hav-
ing an effective email marketing
program that will surely reap results
for your firm,
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Matt Ward is the president and
CED of Central Mass Web Design.
He can be réached at matt@cen-
tralmasswebdesigneom

GVA Williams brokers
Kelliher Samets & Volk

3,000 s/f lease from GTI

BOSTON, MA Peter Bean of GVA Wil-
liams represented Kelliher Samets &
Volk Advertising in their 3000 s/f

leaze ot 500 Hamson Ave.
Ihelapdlord GTIF

L--'L' DK, WIS
ndfvrqmmdhﬂm
space represents Kellther Samets &

Violk's first Boston location

Loecated in Boston's South End
distrect, the former mill building
with its architectural details was an
excellent fitforboth the size and im-
age For Kelliber Samets & Volk
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